Clean Energy Financing Pakistan Task Force (CEFP-TF)
Framework in a Nutshell
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for Climate and Clean Energy

Business context: access to finance and investment capital for clean energy in Pakistan.

Objective: identify challenges and opportunities facing Fls in the Pakistan clean energy financing markets and resolve/exploit them through a
hands-on approach that will promote and accelerate change and better equip institutions to take advantage of such opportunities and serve clean
energy projects and businesses better.

Mission: to enable an engaged community of clean energy financing professionals in Pakistan encompassing Fls and investors that will foster and
promote the sector as a place to work and build a professional career and generate viable business opportunities in the global race to net-zero.

Scope: Risk mitigation and credit
guarantees; Blended capital and
financial products available in the
market; Financing strategies and
innovative business models for low
carbon project preparation; Policy
linkages; Other.

Participants profile: Commercial Banks, Development Financial Institutions (DFIs), Multilateral Roles:

Financial Institutions, Venture Capital Funds, Equity Investors, Micro-finance institutions, * Community Manager

Brokerage houses, Freelance consultants, other relevant professionals. * Community Leader

Accession and mode: closed community, by invitation only. * Community Sponsor
* Members

Screening of New members: new members have to be proposed by existing members, PPSE, or
USAID.

Content & Programming Platform & Other Convening Venues

Activities: Virtual or in-person monthly » Monthly convenings virtual or in-person. 2 part-time consultants
convenings; LinkedIn Group exchanges; « Annual workshop (virtual or in-person) * Funds to carry out Annual
Knowledge sharing; Annual workshop and White ’ workshop

paper production. Funds for the development of 1
Frequency: bi-monthly meetings + Annual knowledge product (white paper)
workshop.

* Regular updates and exchanges: email and .
LinkedIn group.

Respect, reciprocity, and agility-
proactivity.

Measurement & RO/

* No. Events supported

* No. Meetings Facilitated

* No. Knowledge products
developed

* No. of Active Members

Frequency: Annual.
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